.. Key channel stats Last 28 days
technologgia ziom

23.2K subscribers

ﬁ Subscribers (Lifetime) Videos published (Lifetime) Unique viewers Views
L
23.2K 172 2.3M 8.4M
wspétprace: filip.schwarz.c.o@gmail.com
Watch time (hours) Average view duration Average percentage viewed Returning viewers
27.2K 0:23 102.9% 81.1%
Demographics Last 28 days Branded content videos
Gender Age Geography Videos with paid promotion
78.5% 13-17 7.9% Poland e 90.8%
L Male
21.1% 18-24 8.4% Germany " 2.6%
] Female
. 25-34 s 27.8% United .
0.4% User- ) 1.2% Featured videos
specified o Kingdom
35-44 o 24.4% Video highlights
Netherlands 0.8%
45-54 e 15%
United States 0.5%
55-64 8.7%
65+ 7.7%
Topic categories
This chart shows a list of urls to wikipedia pages that describe the
channel's content
Audience interests  Last28 days Lifestyle
Interest level Audience share
Very High
Value Shoppers ) . ¥ & 7 |
High
Shopping Enthusiasts )
High
Do-It-Yourselfers )
High
Olympics Fans [ J
High
Action & Adventure Movie Fans ® G S E—
Shopping interests  Last 28 days
Interest level Audience share
Very High
Motor Vehicles (Used) [ ]
Very High
Vehicles (Other) () I E—
Very High
Household Cleaning Supplies [ N E—
Very High
Household Supplies ) cEEE— N E—
High
Home & Garden Services o
Household income  Last28 days Parental status  Last28days
Lower 50% 5.1% Non-Parents s /4.8%
41-50% 2.1% Parents 24.3%
31-40% 4.0%
21-30% a»  9.6%
11-20% e 21.3%

Top 10% e——  55.5%


https://support.google.com/youtube/answer/11322980?hl=en
https://support.google.com/youtube/answer/11322980?hl=en
https://en.wikipedia.org/wiki/Lifestyle
https://en.wikipedia.org/wiki/Lifestyle

Social Media Contact Joined YouTube Location

Balling Budowlanka technologgia ziom January 20, 2025 Poland
Historia Bratku
Bryki Bratku
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https://youtube.com/@ballingbratku
https://youtube.com/@ballingbratku
https://youtube.com/@historiabratku
https://youtube.com/@historiabratku
https://youtube.com/@brykibratku
https://youtube.com/@brykibratku
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